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Ohlala is a luxury fashion and lifestyle magazine 
for those who enjoy the good things in life...

Ohlala features a perfect mix of interesting 
articles with excellent images. Catching 

the eye of readers, our editorials cover 
exclusive interviews, fashion, style, art and 

culture, beauty, shopping, home, travel, 
motoring and events. 

Ohlala readers are well-educated, high-
income earners belonging to the middle to 

upper social strata. Their lifestyle is geared 
towards enjoying the good things in life.
Averaging around 100 pages, Ohlala is 

published 11 times per year.

This luxury fashion and lifestyle magazine 
has rapidly built a reputation as a 
trendsetting medium and a key source of 
information for what’s new and hot in Doha.

A fashion-forward, freethinking, finger-on-the-pulse monthly with 
exclusive interviews and stunning fashion shoots.

THE  WORLD OF OHLALA 

Ohlala has a circulation of 10,000 copies 
per month in Qatar. This is made up 
of subscriptions, distribution in 
high-traffic public places and magazine 
stand sales.
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Qatar’s leading luxury magazine 
Ohlala Qatar features a perfect mix of interesting articles with 

excellent images. 

READERSHIP PROFILE
Keeping our readers in mind, we focus on exclusive interviews, fashion, style, art and culture, 

beauty, shopping, home, travel, motoring and events. 

Target Audience

Gender Distribution

80% 20%
Local Expatriate

68% 32%
Female Male

Age Distribution

25%
20-25

60%
26-44

15%
45+

75,000
Readership

Readership
Favourite

37%
FASHION

40%
FAMILY & WOMEN 

INTEREST

10%
NEWS

13%
FOOD & DRINKS

Reader Monthly Income

Circulation Split

30%
PUBLIC PLACES

(complimentary)

40%
SUBSCRIPTIONS

30%
RETAIL

10,000
Circulation

COPIES PER MONTH

QAR 50,000+



STYLE 
The season’s hottest trends from the 
catwalk to street fashion, comprehensive 
fashion guides, celebrity styles, behind-
the-scenes of  fashion shows to haute 
couture and must-have accessories.

FASHION 
Glossy pages of  eye-catching and 
professional in-house fashion shoots 
with various artistic themes, as well as 
exclusive features and interviews with 
international fashion designers.

INTERVIEWS 
Exclusive interviews with celebrities, 
inspirational women, art and culture 
aficionados, plus those who serve as role 
models to others in society, sharing their 
success stories and  offering essential 
advice and tips.

BEAUTY 
The latest trends hot off  the catwalk, the 
best looks for the season, beauty tips and 
tricks, the newest products on the market, 
makeup and hair styling how-tos.

DINING 
The inside scoop on Qatar’s newest and 
hottest restaurants, hotels, boutiques 
and cafes, on-site dining reviews and 
interviews with those in the know from 
the industry.

MOTORING 
A look into the very latest and greatest 
designs and models of  cars reviewed 
from a woman’s perspective.

SOCIETY 
Ohlala keeps you up to date with the 
places to see and be seen, with special post 
coverage of  the hottest events and parties.

EDITORIAL MISSION 

Ohlala inspires women to discover and celebrate their own style in all aspects of their 
lives. With up-to-date features on FASHION, BEAUTY, STYLE, TRAVEL and the 

overall LUXURY LIFESTYLE – all aspirational and accessible – it encourages readers 
to cultivate not just PERSONAL STYLE, but the success that comes with being an 

empowered woman.

The essence of style…  
Uniting women across the region



“The Ohlala woman is a chic independent thinker who is not 
afraid to stand out from the crowd – radiating her inner beauty, 

she delights in pleasuring the senses.”

EDITORIAL CONTENT 

FASHION FASHION

STYLE TRAVEL

OHLALA SPOTLIGHT STYLE FOCUS
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55. Drink more water – trust us, it will benefit you in 

the long run!

56. Read to others – we recommend volunteering for 

Society for the Blind, where you can record yourself 

reading a book or the news.

57. Make the most out of your wardrobe with the help 

of a personal stylist – they can create different looks 

with the pieces you already own. 

58. Exchange your clothes and accessories with friends 

to introduce more options into the rotation. 

59. Give preference to the brands that give back to 

nature or their community.

60. Donate something you own, but aren’t likely to use 

anymore.

61. Don’t waste your time on the things that you can’t change.

62. Manage your anxiety through breathing techniques 

or talking to a therapist – whatever helps you best. 

63. Try not to leave things unsolved – deal with 

problems as and when they happen so that you won’t 

have time to overthink them.

64. Appreciate the fact that you can live another day. 

65. Don’t worry about what others will think about you. 

66. Dream – this is something that no one can take 

away from you, so let your mind wander.

67. But be realistic. 

68. Value your virtues – they’re the most precious 

things handed down from your parents.

69. Laugh, even if it’s an inside joke that only you know 

about.

70. Accept that you are not perfect, and that’s okay.

71. Make peace with the fact that not every day will be 

a good one. 

72. Soak up the sun, but be sure to protect your skin.

73. Don’t make fun of people just because they do things 

differently – try to understand their journey instead.

74. Be supportive instead of making negative 

comments and snap judgements.

75. Be there to help a friend, family member, colleague, 

or even a total stranger if the occasion calls for it.

76. Choose products that have less packaging – small 

changes really add up over time.

77. Whenever possible, take a glass jar to the 

supermarket when stocking up on the likes of nuts, 

seeds, grains, and beans.

Spread 
love – 
it’s free 
and you 
won’t 
run out.

“

OHLALA
     Spotlight
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96. There isn’t a planet B, so take care of the one we 

have by creating less trash.

97. Throwing food away is a waste of precious 

resources, so only order the amount you will eat. 

98. Don’t throw batteries in the trash – hold onto them 

until you find a dedicated recycling bin or collection 

programme. 

99. Buy pre-loved items if you’re looking for an easy 

way to make your lifestyle more sustainable. 

100. Spread love – it’s free and you won’t run out.

78. Choose biodegradable packaging whenever possible.

79. Find a way of gradually reducing your bad habits 

until they disappear.

80. Take care of your teeth – your future self with 

thank you later.

81. Spend money on experiences as opposed to 

material things.

82. Reach out to the people you care about and let 

them know that you’re there for them, even if you’re 

physically far away.

83. Discard any unpleasant memories to make space for 

happier ones. 

84. Take a few moments daily to practice gratitude. 

85. Take care of your health, paying extra attention to 

signs of something that might be off.

86. Enjoy the little things in life – even a strong cup of coffee 

and a breeze through your hair can do wonders for your mood.

87. Things come and go, so enjoy them while they are in 

your life and let them go when it’s time.

88. Collect things that bring you joy.

89. Avoid plastic at it all costs, giving preference to 

products that have refills.

90. Look for food, clothes, and cosmetics that are 

ethically sourced. 

91. Purchase skincare and makeup products that are 

cruelty-free – animal testing is full of suffering and 

unacceptable.

92. Say no to fur, real and faux. 

93. Invest your time in activities that help you grow as 

a person.

94. Organise your wardrobe, donating what doesn’t fit 

your body or suit your style anymore.

95. Avoid disposable cups by having your coffee in a 

real mug at a local café or taking your refillable one. 
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Aleph Doha Residences, Curio Collection by Hilton has raised 
the bar for residential accommodation in the city. OHLALA’s 

Craig Ferriman checks in to check it out.

HOME 
SUITE 

HOME

REGIONAL 
      Escapes
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STYLE
   Focus 

THIS GEEK-CHIC 

TREND IS BACK IN A 

BIG WAY, BUT DID IT 

EVER REALLY LEAVE?

CHANEL

FENDI

JAQUEMUS

PRADA

MIU MIU

FENDI

CHLOÉ

MARC JACOBS

DOLCE & GABBANA

Cardigan 
Comeback 
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STYLE
   Focus 

SPARKLING ENSEMBLES TO 

LIFT THE WINTER MOOD? THIS 

SEASON, THEY WILL.

NO.21

SALVATORE FERRAGAMO 

PACO RABANNE

CHRISTOPHER KANE

ALBERTA FERRETTI

ALBERTA FERRETTI

Metallics

BURBERRY

PACO RABANNE
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STYLE
   Focus 

Start the new year wearing the 
sun! This vivid hue is a crucial 
element in every girl’s winter 
wardrobe to brighten up those 

gloomy looks.

Let It 
Shine

BY FAR AT 
THEOUTNET.COM

ETRO

SPORTMAX

TALBOT 
RUNHOFF 
AT HARVEY 
NICHOLS

HUGO

RAG & 
BONE AT 
HARVEY 
NICHOLS

MARINA RINALDI

PURIFICACIÓN 
GARCIA
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STYLE
   Focus 

Just like the ancient Chinese symbol, grey 
and yellow are opposites that complement 
each other. Combine the two shades for a 

determined yet cheerful outfit.

Yin and Yang BALENCIAGA AT 
MATCHESFASHION

BALLY

BALMAIN

VICTORIA 
BECKHAM

GENNY LOUIS VUITTON

OLIVER BONAS

SPORTMAX

44 www.ohlalamag.net 45www.ohlalamag.net

42 www.ohlalamag.net 43www.ohlalamag.net

THE PANTHÈRE IS AN ICON. AN OBJECT OF DESIRE AND FASCINATION, EVERYTHING ABOUT HER 

EXUDES POWER, FREEDOM AND DEFIANCE. SLEEK AND UNTAMED, SHE IS INDOMITABLE, CHARGED 

WITH A MAGNETISM THAT REVEALS A PERSONAL STRENGTH OF CHARACTER. PANTHERS KNOW 

THEIR OWN KIND; IT IS A TRIBE UNITED BY INSTINCT AND INDEPENDENCE.               

                           

Cartier and the Panther: Destinies Intertwined
THE PANTHÈRE HAS BEEN A CREATIVE SIGNATURE FOR CARTIER SINCE HER FIRST SIGHTING, 

SPOT MOTIFS ON A WATCH IN 1914. SHE GRADUATED FROM THE ABSTRACT TO A FIGURATIVE 

REPRESENTATION THREE YEARS LATER WHEN DEPICTED FLANKED BY CYPRESS TREES ON 

A NÉCESSAIRE GIFTED BY LOUIS CARTIER TO JEANNE TOUSSAINT IN 1917. THIS WAS THE 

BEGINNING OF A TALE OF SYMBIOSIS BETWEEN THE PANTHÈRE AND JEANNE TOUSSAINT, 

WHO TWO YEARS LATER ORDERED A FURTHER NÉCESSAIRE IN GOLD AND BLACK CANTON 

ENAMEL THAT AGAIN FEATURED THE PANTHÈRE. THE CREATURE THUS BECAME HER PERSONAL 

SIGNATURE. IN 1948, THE ECCENTRIC AND LIBERATED VISIONARY FLESHED OUT THE CREATURE 

IN THREE DIMENSIONS. THE PANTHÈRE HAS PROWLED THE ANNALS OF THE MAISON EVER SINCE. 

INSPIRING JEWELLERY, WATCHES, FRAGRANCES AND ACCESSORIES, SHE HAS BEEN REINVENTED 

OVER TIME IN NATURALIST, SCULPTURAL AND GRAPHIC INTERPRETATIONS. THE CHALLENGE IS 

ALWAYS TO GIVE HER LIFE AND MOVEMENT, WHICH CALLS FOR INVENTIVE DESIGN AND SKILLED 

CRAFTSMANSHIP. THIS ACTIVE DIALOGUE IS KEY TO HER ETERNAL CREATIVE VITALITY.

The Panthère Tribe
POWER: THE PANTHÈRE CONQUERS ALL. WITH A MIGHT THAT WAS MESMERISING FROM THE 

OUTSET, SHE SPOKE FOR A GENERATION OF CAPTIVATING PERSONALITIES WHO IDENTIFIED 

WITH HER – BOTH MALE AND FEMALE. SHE REVEALED THE SINGULAR CHARACTER OF THE 

DUCHESS OF WINDSOR, MARÍA FÉLIX, JULIETTE GRECO, BARBARA HUTTON AND MANY MORE. 

MARIACARLA BOSCONO, ANNABELLE WALLIS, ELLA BALINSKA, CHANG CHEN, KAREN MOK AND 

YASMINE SABRI ARE AMONGST HER MODERN-DAY DEVOTEES. THESE FEARLESS PERSONALITIES, 

UNAFRAID TO BREAK THE RULES, ARE DRAWN TO THE MOST DANGEROUS CREATURE IN THE 

CARTIER MENAGERIE FOR HER POWERS OF SEDUCTION AND DESIRE FOR POWER. 

@CARTIER

Panthère
De Cartier



Align your brand with the authority of Ohlala. With targeted distribution, 
your company gets increased brand awareness, supporting your online, 

retail, and other marketing initiatives. 

BEAUTY

MOTORING DINING

BEAUTY SPOTLIGHT JEWELLERY EDIT
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DIVA
  Drives

Meet: 

ROLLS-ROYCE SETS ITSELF APART 
FROM ANY AND ALL COMPETITION 

WITH THIS  LATEST MODEL.

THE NEW 
ROLLS-ROYCE 

GHOST 2021

I
t’s no secret that we at OHLALA enjoy the finer things in life. 
From exotic travel to designer clothing and premium vehicles, 
we just can’t get enough of the very best on offer. And thanks 
to the amazing team at Rolls-Royce Bahrain, our ultimate 
automobile fantasy finally came true when we spent the day in 
the new Rolls-Royce Ghost.

The 2021 model has been completely redesigned. It’s now almost 5.5 
metres long and almost two metres at its widest point. The front end is 
more aggressive in nature than its predecessor, and the newly designed grille 
is made out of high-quality metal. The spirit of ecstasy bonnet ornament 
looks sublime and can be ordered in either solid silver or gold plated. This 
ornament can be manually retracted into the hood from inside the vehicle, 
but will also retract automatically if anyone attempts to handle it. 
At the flanks, the optional 21-inch wheels draw the eye to the centre caps 
that do not move when the car is travelling, ensuring the Rolls-Royce 
logo always remains upright. A powerful shoulder line gives the sides a 
robust presence, however, the sleekness of the design ensures this car never 
looks bulky. The body panels are all made of a single piece of aluminium 
with master craftsmanship, ensuring there are no joints from front to rear. 
At the back end, chrome-surrounded twin dual exhausts finish off the 
exterior with a flourish. In fact, there are chrome accents present all over 
the vehicle, including above the rear license plate, around the taillights, 
and around the windows as well as the door handles. 
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… and when you mix them together, it gives you glowing skin! Rosewater is known to hydrate, heal, 
and maintain the skin’s pH balance – just about everything we want for our skin. As for the easiest 

way to use rosewater? A toner or facial mist. And you don’t have to go buy that expensive brand – you 
can make your own! Here, Park Hyatt Doha sponsors OHLALA’s DIY beauty top-tip.

ROSES ARE RED, 
WATER IS BLUE…

YOU’LL NEED: 3 SCENTED ROSES / 
ROSEHEADS AND WATER.

1. Pluck off all the petals and collect them in a bowl.

2. Wash them carefully with water to get rid of dirt.

3. Simmer the petals in a pot of water for 30 minutes. 
The ratio is 3:1, so use three cups of water with 

one cup of rose petals. Just make sure the water is 
simmering, not boiling. 

4. You know your rosewater is ready when you see the 
petals and water change colour slightly. Take off the 

pot and let the rosewater cool. 

5. Strain the rosewater in an empty spray bottle. 
This formula contains no preservatives and therefore 
has a very short shelf life, so keep it in the fridge for 

about a week.

Happy spritzing!

BEAUTY
  Spotlight
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I must say the menu was rather long, so choosing what 
to eat wasn’t easy. Wahaj exudes Mediterranean vibes, but 
it offers plenty of choice – no matter what your dietary 
preferences, there is bound to be something that appeals 
to your tastebuds. It’s rare that I comment on drinks 
because I so often think that they’re either overpriced 
and not thought through enough, or both. The signature 
Mediterranean Magic mocktail was served in a tumbler 
and looked like it had a small garden in it, complete with 
smashed mixed berries and mint topped with sparkling 
water. It was bursting in flavour and lasted the entirety of 
the meal. There was real value there.
We tried a couple of hot and cold starter options. The in-
house hummus comes with crispy bread that admittedly 
wasn’t my favourite, but the avocado and white bean 
hummus felt very different to the usual proposition. The 
menu is rife with Asian-inspired options, too. The black 

cod tempura, for example, was amply portioned with lots 
of pieces of battered fish accompanied by a miso tartar. 
Meanwhile, the tiger prawns served with spiced tomato, 
tamarind, and saffron mayo got everyone talking when I 
posted a photo of it on my Instagram account. 
Speaking of which, I consistently got the feeling that this 
is a place to be seen. It felt rather trendy without being 
achingly so. Sushi is on the menu, so I checked out the 
prawn tempura maki and it was very well-presented. There 
are also quite a few main courses to choose from, but 
considering my carnivorous mood that day, I tried the in-
house burger. Its unique feature was the active carbon bun, 
so it was entirely black. And totally Instagrammable. The 
meat was well-sourced and cooked to order, in case you’re 
curious. 
There is something for most moods and tastes and, if you 
just have a craving for something sweet after indulging in a 
little retail therapy, you’ll not be disappointed. As I tapped 
my spoon on the top of the gluten-free chocolate fondant 
and saw the melting chocolate ooze out and spill over the 
vanilla ice cream, I thought to myself: yeah, this place really 
does have a lot to offer! 

Call 5007 7520 for reservations 
and more information. 

“Speaking of which, I 
consistently got the feeling 

that this is a place to be seen. It 
felt rather trendy without being 

achingly so.” 

CHIC 
     Eats
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T
he storied Serpent Bohème 
jewellery collection needs no 
introduction, but here goes. Not 
only does it date all the way back 
to 1968, but it’s also dedicated 

to the iconic Boucheron serpent, which first 
came about when founder Frédéric Boucheron 
created a necklace with a protective spirit for 
his wife. Today, the Serpent Bohème collection 
is instantly recognisable for its powerful 
talisman that embraces femininity, just like the 
Boucheron woman, gentle and free. 
Although the motif has undergone some 
changes over the last 50 years – leaving behind 
the precious drop crowned with gold beads, 
playing with materials and the ways in which 
it is worn, sometimes exchanging its diamond 
paving for a new set of coloured stones – its 
spirit has remained the same. Now, the region 
has cause for celebration as Boucheron has 
unveiled three new pieces as an extension of the 
line, all of which are exclusive to the Middle 
East. These Serpent Bohème Turquoise pieces 
are offered in yellow gold with – you guess it – 
stunning turquoise stones and complemented by 
diamonds. Meet them, here.

Boucheron is 
making the 
Middle East feel 
super special this 
festive season – 
here’s why.

The new Serpent Bohème 
Turquoise pieces are available 

at Fifty One East.
For more information, 
please call 4436 1111.

@boucheron
@51_east

Something
Something

Boucheron - Serpent 
Bohème single stud 

earring set

Sold as a single drop earring, this 
piece features two drops of yellow 

gold whispering at your ear: one is a 
diamond-paved stud, the other set with 
turquoise. Use it to spice up a romantic 
item of clothing, like a long full skirt 
or white lacy blouse. Prefer to go the 
conventional route? Worn as a pair, 
these earrings will add warmth to a 
subtle evening look, courtesy of that 

turquoise shimmer.

Boucheron - Serpent 
Bohème triple motif 

ring set

This light, seductive ring features 
three Serpent Bohème motifs, and 

is set with round diamonds and 
turquoise in yellow gold. The experts 

at Boucheron tell us the piece will 
pair best with a garment in a single 

colour – think: a chunky-knit 
sweater in anise green, an emerald-
green blouse, a long raspberry-hued 

coat, or a poppy-red top.

Boucheron - Serpent 
Bohème bangle set

Visibly absent from this softly flexible 
bangle bracelet is a clasp, so that it 

can better reveal the Serpent Bohème 
signature motif: two radiant drops 

ringed with yellow gold beads. One is 
paved with diamonds, while the other 
encases a stunning turquoise stone. 
Use it to accent boyish jeans and a 

blazer during the day, and a midnight-
blue dress at night.

JEWELLERY

     Edit 

BLUE
NEW

NOUR ARIDA WEARING THE NEW SERPENT BOHÈME TURQUOISE PIECES.
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BEAUTY
    Focus

Champs-Élysées, 

Champs-Élysées may be decked out in festive finery this time of year, but a jaunt 
to the City of Lights isn’t exactly practical mid-pandemic. Enter: the Golden Bee 
collection by Guerlain. Looking to the bee – an emblem of the maison since 1853 – for 
inspiration once again, the French brand has introduced limited-edition creations that 
promise to add a much-needed touch of sparkle to the end of a highly complicated 
2020. Whether it’s the luxurious packaging or the enchanting shades that first catch 
your eye, there’s a lot to choose from. And speaking of eyes, the Golden Bee Palette 
is packed with 10 eyeshadows that range from matte to iridescent and satin in finish, 

making it a one-stop shop for any eye look – discreet or daring. 
Complexion perfection comes courtesy of both the Météorites Golden Bee and 
Terracotta Golden Bee. Prefer a subtle glow? Opt for the former. And if a warmer 
shimmer is what you’re seeking, the latter is the one for you. Oh, and your pout may 
have been neglected for most of 2020, but that comes to a halt with the two new 
Rouge G lipstick shades and diamond-like faceted top coat created exclusively for 
this collection. And because now’s the time for a little splurge, we’re obsessed with 
the new Rouge G cases that are reminiscent of honeycombs and embellished with 

rhinestones that were – wait for it – individually set by hand. What a bee-auty!

with Love

From 

EDITORIAL CONTENT 



Our social media channels allow advertisers 
to connect with Ohlala’s most engaged consumers.

GET YOUR BRAND 
CONNECTED...

Our website ohlalamag.net packages all the best features from print, as well as all 
the latest events and happenings in Qatar.

CHECK OUT OUR WEBSITE
ohlalamag.net

FACEBOOK 
Ohlala’s Facebook page is used to 

promote events and dining offers, as 
well as to interact with readers and 

clients. 

INSTAGRAM 
We post pictures of unusual finds, 

foodie hotspots, and the content from 
our latest issue, tagging clients and 

using appropriate hashtags.

ISSUU
This online platform offers access to a 
digital copy of the latest issue with the 
magazine getting up to 20,000 unique 

visitors and reads, monthly.



Ohlalamag.net is the driving force and authority on all things fashion, beauty and lifestyle. It is 
the go-to portal in Qatar and is fast becoming a pillar on the luxury scene, providing readers all 

the essentials for a fabulous lifestyle with the click of a button.

WEB RATE CARD

ohlalamag.net

TOP 
LEADERBOARD 
BANNER

LOWER 
BANNER

  ADVERTISING RATES & DISCOUNTS

HOMEPAGE PLATFORM

OHLALA  ANALYTICS 

TOP LEADERBOARD BANNER  1200 x 156 pixels 

LOWER BANNER 1200 x 156 pixels
VERTICAL RECTANGULAR BANNER 220 x 550 pixels 

MPU BANNER 300 x 250 pixels

EDM (Full database)  - QAR 5,500 | US$ 1,500
E-NEWSLETTER - QAR 5,500 | US$ 1,500

*Limited availiabity in each ad size. Includes direct link to your site.
*Special operations i.e. page takeover, pop ups etc. price on request

NOTE Types of files Jpeg, gif, flash (72 dpi)

1 WEEK

QAR 4,000
US$ 1,095

QAR 3,000
US$ 820

QAR 2,500
US$ 680

QAR 5,000
US$ 1,370

QAR 4,000
US$ 1,900

QAR 3,000
US$ 820

QAR 8,000
US$ 2,200

QAR 7,000
US$ 1,900

QAR 6,000
US$ 1,659

2 WEEKS 1 MONTH

Monthly Sessions Local EDMMonthly unique visitors Monthly page visits
43,000 131,050 87, 010 55,907  followers

VERTICAL RECTANGULAR 
BANNER

MPU BANNER



  ADVERTISING RATES & DISCOUNTS

  OTHER DETAILS

DIMENSIONS

  PRIME POSITIONS

  STANDARD POSITIONS

DISTRIBUTION
Ohlala Qatar is distributed to secure mailing lists across the region including a variety of luxury hotels, restaurants, shopping malls, as well as 

select wellness and beauty premises across the industry and residential areas. Ohlala Qatar is also available in selected bookstores.

440MM

28
5M

M

28
5M

M

220 MM

NOTES: BLEED 5MM FOR ALL BLEED EDGES | FORMATS PDF, AI, INDD, JPEG | MIN RESOLUTION 300 DPI. ALL IMAGES MUST BE IN CMYK ACCOMPANIED BY A HARD COPY IN COLOUR | TRIM DO NOT PLACE TEXT WITHIN 5MM OF EDGE

SPECIAL OPERATIONS

ADVERTORIAL

USD

USD QAR

QAR

CHIRINE HALABI
PUBLISHING DIRECTOR

E: Chirine@fact-magazine.com
M: +974 3303 3475

FP
FP - OPPOSITE ED LETTER
FP - OPPOSITE CONTENTS
FP - OPPOSITE CREDITS
DPS

4,119
5,493
5,218
4,943
7,414

15,000
20,000

18,000
19,000

27,000

FREQUENCY: MONTHLY

LANGUAG: ENGLISH

PUBLICATION DATE: 1ST WEEK OF THE MONTH

ARTWORK DEADLINE: 20TH OF THE MONTH PRIOR TO PUBLICATION

EDITORIAL DEADLINE: 12TH OF THE MONTH PRIOR TO PUBLICATION

CANCELLATIONS: ANY CANCELLATIONS MUST BE RECEIVED IN 

WRITING NO LATER THAN 30 DAYS PRIOR TO THE PUBLICATION DATE 

IN ORDER TO BE EFFECTIVE.

AGENCY COMMISSION: 15% ON RATE CARD PRICE

RECOMMENDED RETAIL PRICE: QAR20

Available on request

Advertorial full-page. QAR 9,500/ US 2,610
Discounts to be given on a case-to-case basis 
and subject to publisher approval.

13,180 48,000
11,800 43,000
10,710 39,000
9,610 35,000
8,787 32,000

5,766 21,000
14,000 51,000

13,180 48,000

8,240 30,000

Since out-of-specifications material could negatively impact the quality of reproduction, all 
advertising material furnished out-of-specification MUST be coordinated with our Sales 

Representatives and subsequently our design team. 

PRINT RATE CARD


