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A luxury fashion and lifestyle magazine for those who enjoy 
the good things in life...

A fashion-forward, freethinking, finger-on-the-pulse monthly publication 
with exclusive interviews, stunning fashion shoots and much more.

C H I C  .  C O N T E M P O R A R Y  .  C R E A T I V E

CONTENTS THE WORLD OF OHLALA
READERSHIP PROFILE
EDITORIAL MISSION
EDITORIAL CONTENT
GET CONNECTED
WEB RATE CARD
PRINT RATE CARD

01/10



QATAR MEDIA KIT 2022

CONTENTS THE WORLD OF OHLALA
READERSHIP PROFILE
EDITORIAL MISSION
EDITORIAL CONTENT
GET CONNECTED
WEB RATE CARD
PRINT RATE CARDTHE WORLD OF OHLALA

02/10

OHLALA Magazine features a perfect mix of  interesting articles and eye-catching images. 
Our editorials cover exclusive interviews, fashion, style, art and culture, beauty, shopping, 
home, travel, motoring and events. 

This luxury fashion and lifestyle magazine has a well established reputation as a trendsetting 
medium and a key source of  information for what’s new and trendy in Doha.

OHLALA Magazine readers are well-educated, high-income earners belonging to the middle 
to upper social strata. Their lifestyle is geared towards enjoying the good things in life. 
Averaging around 100 pages, OHLALA is published 11 times per year.

OHLALA Magazine has a circulation of  7,000 copies per month in Qatar. This is made up 
of  subscriptions, distribution in high-traffic public places and magazine stand sales.
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Keeping our readers in mind, we focus on exclusive interviews, fashion, style, art and 
culture, beauty, shopping, home, travel, motoring and events. 

Qatar’s Leading Luxury Magazine
OHLALA Magazine Qatar features a mix of high-end products and exclusive 
articles for an informative and visually appealing read.

FAMILY & WOMENʼS
INTEREST

50,000

7,000

62% 38%
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OHLALA Magazine inspires women to discover and celebrate their own style in all 
aspects of  their lives. With up-to-date features on FASHION, BEAUTY, STYLE, 
TRAVEL and the overall LUXURY LIFESTYLE – all aspirational and accessible – 
it encourages readers to cultivate not just PERSONAL STYLE, but the success that 
comes with being an empowered woman.
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The Ohlala woman is a chic independent thinker who is not afraid to stand out from 
the crowd – radiating her inner beauty, she delights in pleasing her senses.

STYLE

LOOKBOOK OHLALA INSIGHTS

TRAVEL
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STYLE
   Focus GUEST WEAR
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We turn our attention to the ladies on 
the guest list, and dresses are certainly 
the most popular pick when attending 

a wedding. For day parties, women tend 
to go for a shorter length, while at 

evening functions, long frocks are the 
order of the day. Just avoid black and 
obviously white, which should only be 

worn by one lady – the bride.
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Beautiful dresses and jaw-
dropping gowns must be paired 

with eye-catching shoes. Walk the 
talk in shiny sandals, slingbacks 

and peep-toes.
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FANCY
HEELS
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@amalalraisiofficial

Wakan is a hidden gem nestled in the Western Hajer mountains in Oman. A farming village home to terrace gardens and 
apricot flowers, serving as an inspiration for Amal Al Raisi's autumn and winter 2021 collection. Dedicated to resilient 

women, this line embraces the inspiration by defining the strong layers embedded in each woman.
Like the Sakura (cherry) blossom in Japan, when the apricot flowers of Wakan village are in full bloom, the place 
becomes a fairy tale of white flowers. These florets symbolise change and new beginnings which are captured in Amal's 
signature embroidery of leaves and flowers. The collection boasts the flowy silhouettes of long dresses and separates 
that stay true to the brand's feminine aesthetic, and the designs come with touches of lace and velvet. The colours 
used are intense grey and black, signifying fortitude and power, fused with hints of turquoise, embodying emotional 

balance, and pale rose, expressing grace. The lookbook was shot in collaboration with Jawahir Oman Jewellers. 

OHLALA had the opportunity to talk to Amal about her brand and 
latest collection.

OHLALA - Your creations have an Arabian touch. Are the Middle East 
and its traditions and culture your primary source of inspiration? 
Amal Al Raisi - My brand's identity is embedded in the idea of fusing 
tradition with modernity while honouring Arab roots. Every collection is 
inspired by an Omani element as I use my designs as a canvas to portray 
the heritage and craftsmanship of Oman to the rest of the world. 

OHLALA - What are the main fabrics used in your AW2021 collection, 
and which is your favourite?
Amal - The collection is mainly comprised of soft crepe, lace, tulle 
and silks. The fabrics are highlighted using delicate embroidery 
techniques. I personally prefer the soft crepe as I feel it's a very light 
and comfortable fabric to wear. 

OHLALA - Your collections have traditional cuts; however, at the same 
time, the final pieces have a modern silhouette. How do you achieve 
that?
Amal - I like to design for those on the lookout for feminine yet 
modern pieces to suit their style. With this in mind, I use traditional 
silhouettes as an inspiration and redesign them from a contemporary 
angle to suit today's women.

OHLALA - What is the message behind your clothes? What do you 
want women of all ages to feel when wearing an Amal Al Raisi piece?
Amal - Through my designs, I want women to feel bold and confident 
while embracing their inner femininity.
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OHLALA
       Insights

Everything is possible at our fingertips these days. 
Technology and a lack of boundaries in the digital 
arena are opening space for new experiences, services, 

and products. Welcome to the internet jungle!

T
he digital world has been growing at a fast pace and, with the 
pandemic, it has received a big push. During the days of strict 
lockdown online shopping was mandatory  if you wanted any 
new goods in your home beyond essential food and medical 
supplies. So even the most non-tech person had to learn to 

navigate in the virtual universe.
A study by the U.S. Census Bureau showed that Americans spent US$791.7 
billion during 2020 on e-commerce, a 32.4% growth when compared to 2019. 
This behaviour means that e-commerce accounted for 14% of total retail 
sales, compared to 11% in 2019. Most of the purchases were in the fields of 
groceries, home improvement products and items to help relieve boredom 
during lockdowns, such as sporting goods and musical instruments.
Together with articles to keep people distracted while staying at home, many 
virtual services were also required. Learning a new language was one of them. 
According to data compiled by the free language app Duolingo, 30 million 
people attempted to learn a new language in the weeks after the world was 
forced into lockdown. With all the new instruments that were bought, the 
need for virtual teachers increased. According to Yamaha, 75% of Britons 
turned to music as a hobby during this period. Music teachers from all over 
the globe took the opportunity to offer their expertise in video classes and 
online teaching.

CO
TT

ON
BR

O 
ON

 P
EX

EL
S

82 www.ohlala-magazine.com 83www.ohlala-magazine.com

Luxurious Shores
Taj Exotica Resort & Spa is a precious Maldivian gem and OHLALA’s 
Layal El-Mahmoud had the pleasure of experiencing a blissful stay at 

this stunning destination.

O nly 15 minutes away from Velana International Airport, Male, by 
speedboat, Taj Exotica Resort & Spa will have you in awe from the 
moment it comes into view. Less than a kilometre long and no more 
than 30 metres wide at any point; Emboodhu Finolhu, or the island of 
the three coconut trees, is home to Taj Exotica.

We arrived at the resort’s jetty to the sound of beautiful beating drums mixed with serene 
ocean melodies. Handmade shell necklaces were placed around our necks as we received 
the warmest welcome ever.
We hopped onto the hotel’s buggy and the food and beverage (F&B) manager escorted 
us to our room, giving us a quick tour of the island on the way. Yes, it is such a small 
narrow island – but in the best private way possible! An appealing old tree, inhabited by 
green and purple orchids, marks the starting point. The spacious reception on one side; 
24 Degrees, the all-day dining restaurant, on the other. A shop and a library are nearby 
and a long, slim path under a surreal canapé of local trees, travels among beach villas and 
over-water villas. Just as we reached the lagoon where our Deluxe Lagoon Pool Villa was 
located, we peeked at the infinity pool. A sign said Deep End Restaurant and we instantly 
admired the intelligent name!
The villa was snug with a warm atmosphere, and well laid out to accommodate all your 
vacation needs. Our favourite part was the private infinity pool, surrounded by a chaise 
longue with a table and two arm chairs. We also loved how the TV stand doubled as the 
mini bar where the coffee machine and kettle were placed thoughtfully. The bed was just 
the right size and a ‘Welcome to Taj’ message was prettily laid across it using carefully cut 
coconut leaves… this takes serious time – and we really appreciated the gesture.
Adi, our friendly butler, went through the itinerary with us then swiftly left us to ourselves 
telling us he would be back at 7pm to take us for dinner. We were hungry, we unpacked 
quickly, slipped into our swimwear and headed to 24 Degrees to order the mixed seafood 
grill. A huge plate filled our table; shrimps, calamari, mussels, three different kinds of 
fish steaks including salmon, and the local tuna, plus the king of all seafood, the local 
reef lobster. With green salad and fries, this plate was enough for more than two people. 
Afterwards, we headed back to our own pool for a much-needed chill. 

     TRAVEL
 Escapes
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Align your brand with OHLALA's uniqueness and prestige. With targeted 
distribution, your company gets increased brand awareness, supporting your online, 
retail, and other marketing initiatives.
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Maison Boucheron is adding newpieces to its Animaux de Collection 
with fresh interpretations of the Wladimir, the cat, designs.

ELEGANT 

FELINE

JEWELLERY            

        Edit 

For more information, please visit the boutique at Lagoona Mall or call 4422 5536.
@boucheron
@51_east

N
ature has been an inspiration to Boucheron since its 
foundation in 1866. Hedgehogs, snakes, does, chickadees 
and hummingbirds have been portrayed throughout the 
years – a procession of animals that have come to life in 
the hands of skilled craftsmen. From know-how capable of 

chiselling, polishing and paving with precision, each animal modelled in 
volume seems more real than life.
The Animaux de Collection is expanding and is inspired by Wladimir, the 
maison's emblematic feline, the cat that entered the 'Paris, Vu du 26' High 
Jewellery collection in 2019. This season, the line is taking liberties and 
awakening the fashionista in those who adopt it. With intense sapphire eyes, 
a diamond-set coat in relief and iridescent fur, each hand-sculpted piece 
displays a wealth of techniques. The cat collection goes beyond the jewel and 
becomes a totem, a lucky charm. Whether it is strength or pleasure, sweetness 
or power, the jewellery pieces allow each woman to find her individuality in 
these intricate items, to free her temperament and assert her style. 
Boucheron's ambassador, Alexa Chung, interprets these feline new 
creations with style and freedom, defining her own codes and assuming 
her independence – just like cats.
The pendants bring a white-gold or yellow cat with diamonds hanging from a 
yellow-gold or white-gold chain, with erect ears and shimmering fur. Its vivid 
gaze of green agates and tsavorites and irises in black sapphire, displays exquisite 
feline confidence. The necklace is set in the centre with a pear-cut diamond.
The rings come in yellow-gold or white-gold. Made with round diamonds 
with a delicate sculpted nose, sapphire-black eyes, and silky fur, its neck 
is ringed with eight round tsavorites and one pear-cut tsavorite. The ring 
envelops the finger in a shiver of sculpted light and shadow. Another design 
joins the ring sets; two white-gold cats paved with diamonds surround 
a 12-carat cushion-cut blue tanzanite. Hand-carved with an adorable 
white-gold muzzle paved with round diamonds, a deep countenance set 
with sapphires and a chest adorned with sapphires, each feline appears 
more realistic than the other. They're just like two precious sentinels.
A necklace with a double row of cultured pearls tied with a diamond-
paved jewelled clasp, forming a spectacular choker with a detachable feline 
brooch pendant completes the collection. The clasp is made in white gold 
and entirely paved with diamonds. The cat brooch is made with sapphire 
eyes and sports a sparkling neck ring of blue tanzanite. A piece that 
testifies to the mastery of the Boucheron High Jewellery workshops. 
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THE NEW 8 SERIES GRAND COUPÉ IS A TESTAMENT TO BMW’S SUPERIOR
 CAR MANUFACTURING CAPABILITIES.

T
he BMW Group is the world’s leading premium manufacturer 
of motorcars and motorcycles. This esteemed company has 
been producing top-quality vehicles for well over a century now 
and shows no signs of slowing down. This month, OHLALA 
magazine was given the opportunity to test drive the latest 

BMW 8 Series Grand Coupé 840i, compliments of the outstanding team 
at Alfardan Automobiles – BMW Group Importer. Having test driven a 
variety of BMW vehicles in the past, we had high expectations for this new 
coupé, expectations that were ultimately exceeded.
First up, the exterior. This vehicle has been built from top-of-the-line 
materials to ensure superior functionality and performance. The doors, the 
bonnet, the front shear panel, engine subframe, front bulkhead, rear bumper 
and outer skin of the roof are all constructed from aluminium, ensuring the 
strongest and lightest design possible. BMW have also combined expansive 

DIVA
  Drives

surfaces with precisely drawn lines for their new coupé, resulting in a unique 
balance between dynamism and elegance. The four-door coupé concept has 
been evolved to highlight the progressive nature of the vehicle. 
The wide, low set front end radiates the car’s sporting intent, complemented 
by the adaptive LED headlights that are fitted as standard. The windscreen 
frame sits in a more upright position, giving the vehicle a higher roofline 
than its predecessors, whilst the rear window follows a slightly steeper 
line, allowing for a larger boot. At the sides, character lines accentuate the 
sweeping elegance of the vehicle’s design, flowing effortlessly from front to 
rear. Powerfully flared wheel arches house 18-inch, light alloy wheels and, 
along with the wide track, emphasise the robust form of the backend. The 
twin exhaust tailpipes, positioned on either side of the rear apron’s lower 
section, along with the slim All-LED rear lights finish off the exterior 
design in style.

“BMW has combined expansive surfaces 
with precisely drawn lines for the new 

coupé, resulting in a unique balance between 
dynamism and elegance.”

8 SERIES GRAND COUPÉ
THE BMW 
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Be your own kind of beautiful with the 
help of new tools and pampering sessions 
at your favourite beauty spot.
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OHLALA’s Homara Choudhary discovered the 
reason behind Nobu Doha’s cult following.

P
erched elegantly above the Arabian Gulf, the world’s largest 
Nobu at the Four Seasons Hotel Doha stands out for all the 
right reasons. The globally-renowned Japanese restaurant, 
owned by Chef Nobuyuki Matsuhisa, was built by his favourite 
architect, the internationally acclaimed David Rockwell. You 

can see why the celebrity chef selected him for his most prestigious project. 
As well as being the biggest it’s the first freestanding Nobu restaurant and 
towers at 2,230sq/m on the northern end of the city’s corniche. Doha’s 
impressive skyline is laid out in all its splendour and the building’s unique 
design celebrates the city’s famous pearl-diving past. The iconic, three-
storey structure has seven stylish entertaining spaces, including a rooftop 
terrace. It's not hard to see why one of Qatar’s finest dining establishments 
has a rapidly expanding cult following.
The Nobu dining experience begins as soon as you walk through the 
fountain-framed entrance with the monumental timber staircase curving 

                 CHIC                  
Eats

invitingly to the upper floors. Adorning the dining space is an enormous, 
suspended installation, formed from hundreds of pieces of iridescent 
porcelain, designed specifically for Nobu by the Canadian artist Pascale 
Girardin to resemble fish scales. The field of spherical glass light fixtures 
that hang from the ceiling is breathtaking. Matching the muted warm, 
honeyed, amber tones of the rich interior with the music perfectly pitched. 
This is an ideal setting for a romantic dinner. 
You could be forgiven for believing you’ve walked onto a 007 James Bond 
film set. We were announced by our hostess, like Hollywood film stars, 
“irasshai mase!” the hostess called out, the rest of the staff replying. This 
means “welcome” in Japanese. The tables were carefully spaced out as the 
restaurant was operating at 75% capacity as per government guidelines. 
Clarissa looked after us, talking us through the extensive menu which 
boasted more than 200 dishes, highlighting some of Nobu’s signature 
Japanese-Peruvian fusion favourites for us to enjoy.

JEWELLERY

MOTORING BEAUTY

DINING
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Our social media channels allow advertisers to connect with OHLALA’s most 
engaged consumers and our website ohlalamag.net packages all the best features 
from print, as well as all the latest events and happenings.

FACEBOOK
OHLALA’s Facebook page is used to 
promote events and dining offers, as well 
as to interact with readers and clients. 

INSTAGRAM
We post pictures of  unusual finds, foodie 
hotspots, and the content from our 
latest issue, tagging clients and using 
appropriate hashtags.

ISSUU
This online platform offers access to a 
digital copy of  the latest and past issues 
with the magazine getting up to 20,000 
unique visitors and reads, monthly.

1
2
3

Check Out Our Qatar Website
ohlalamag.net

Ohlala Qatar
Magazine

The Modern Woman’s Fashion Source.
#OHLALAQatar     ✨

ohlalamag.net/
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Ohlalamag.net is the driving force and authority on all things fashion, beauty and 
lifestyle. It is the go-to portal in Qatar and is fast becoming a pillar on the luxury scene, 
providing readers all the essentials for a fabulous lifestyle with the click of  a button.

Check Out Our Qatar Website
ohlalamag.net

VERTICLE 
RECTANGULAR BANNER

MPU BANNER

LOWER BANNER

TOPLEADERBOARD 
BANNER

SCROLL

Monthly unique visitors
65,790 200,000



QATAR MEDIA KIT 2022

CONTENTS

09/10

THE WORLD OF OHLALA
READERSHIP PROFILE
EDITORIAL MISSION
EDITORIAL CONTENT
GET CONNECTED
WEB RATE CARD
PRINT RATE CARDPRINT RATE CARD

Since out-of-specifications material could negatively impact the quality of  reproduction, 
all advertising material furnished out-of-specification MUST be coordinated with our 
Sales Representatives and subsequently our design team.

NOTE Bleed 5mm for all bleed edges | Formats PDF, AI, INDD, JPEG | Min Resolution 300 dpi. ALL IMAGES MUST BE IN CMYK
ACCOMPANIED BY A HARD COPY IN COLOUR | Trim Do not place text within 5mm of edge 

DISTRIBUTION

OHLALA Qatar is distributed to secure mailing lists across the 
region including a variety of luxury hotels, restaurants, shopping 
malls, as well as select wellness and beauty premises across the 
industry and residential areas. OHLALA Qatar is also available 

in selected bookstores.

DIMENSIONS

4,394 16,000
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